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Module 2, Kit 4:  MARKETING PLAN  

Lesson Plan 

Learning Objectives:  

 

Based on this unit learners will: 

- examine basic marketing tools; 

- examine the components of a marketing plan; 

- discuss branding; 

- describe Promotional mix; 

- discuss a social business pricing strategy. 

Concept: Content:  The Marketing Plan 

Language: 

 

Learners will practice subject specific vocabulary and phrases related 

to marketing strategies: brand, sales, advertising, research, 

distribution, target, customers. 

 Grammar: the future and conditionals 

Learning outcomes:  

 

Knowledge:  

 Recognize the main  marketing tools; 

 List the major components of a marketing plan. 

Skills:  

 Develop a marketing plan for their won social enterprise 

 Apply knowledge of marketing to a market situation 

Attitude:  

 Creative thinking 

 Apply innovative entrepreneurial attitude to marketing. 

Description of the 

activities  proposed: 

Activity 1 (computer-based, reading comprehension):  What is a 

marketing plan?   

 Multimedia input:  

o Power Point Presentation  

o Videos:   

 https://www.youtube.com/watch?v=RtG0cHE

hOf0 

 https://youtu.be/8NTxGBR6a0w (in Spanish to 

assist understanding of content) 

o Web:   https://www.entrepreneur.com/article/43018  

 Text and graphics input. 

https://www.youtube.com/watch?v=RtG0cHEhOf0
https://www.youtube.com/watch?v=RtG0cHEhOf0
https://youtu.be/8NTxGBR6a0w
https://www.entrepreneur.com/article/43018
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Learning objective/s:  Learnes recognize the major components of a 

marketing plan and apply these to their own business. 

Approximate time: 1h   

 

Procedure/description:  task-based activity of 3 separate tasks. 

Learners are guided through input by ppt, and videos. 

Task 1: Foundations of Marketing (1) –  Power Point Presentation & 

Video #1 

 At the end of the activity learners will be able to define the 

6 phases of a marketing plan: 1) Describe the situation, 2) 

analyze the situation, 3) Fixing objectives, 4) Marketing 

Strategy, 5) Action plan, 6) Supervision. 

Task 2:  Foundations of Marketing (2)  

Learners will be guided through input by watching the video #2 and 

through output by answering simple questions in English. 

Task 3:  Learners will be guided by trainers to create a marketing plan 

of their own following a template. 

Activity 2 (computer-based, reading for gist): Consumers and their  

Behavior 

 multimedia input:  

o videos:   

 https://youtu.be/IQg4N01nITc  

 https://www.youtube.com/watch?time_contin

ue=2&v=RtG0cHEhOf0 

 http://www.marketingteacher.com/marketing

-mix/  

 text and graphics input 

Learning objective/s: Learners will be able to define marketing mix and 

discuss it in relation to their own social enterprise. 

Approximate time: 1h 

Procedure/description: computer-based activity of 3 separate tasks to 

encourage reading for gist. Learners use web pages contents, videos 

and text.      

Task 1: Learners will watch 2 videos by following hyperlinks. They will 

https://youtu.be/IQg4N01nITc
https://www.youtube.com/watch?time_continue=2&v=RtG0cHEhOf0
https://www.youtube.com/watch?time_continue=2&v=RtG0cHEhOf0
http://www.marketingteacher.com/marketing-mix/
http://www.marketingteacher.com/marketing-mix/
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make a glossary of the most important key words. 

Task 2: Learners will visit a website and read about consumers’ 

behavior. Then learners will be instructed to create a graphic image 

(electronic or on paper) to illustrate all types of costumers. 

http://www.marketingteacher.com/lesson-store/#consumer-

behaviour  

Task 3: Learners will read about marketing mix at:  

http://www.marketingteacher.com/marketing-mix/ and try to design a 

marketing strategy based on previous analysis and supported by 

trainers and peers.  

Activity 3 (computer-based, learning by doing, group work; reading, 

listening and speaking): The Marketing Mix 

 Case study: APTENT   

http://www.set2clil.tryavna.eu/casestudy/APTENT_1.pdf  

Learning objective/s: at the end of the activity learners will be able to 

critically analyse their own marketing plan after examining a case 

study. 

Approximate time: 1 h +  1h of independent work 

Procedure/description: a follow-up activity of 1 learning-by-doing task, 
intended for group work.    
 
Students  will examine the case study of APTENT (Spanish social 
enterprise) and discuss what their marketing plan would be. Based on 
that learners will be encouraged and supported to create a marketing 
plan of their own business. 

Materials, equipment: 
Texts and graphics 

Computers and internet 

Web pages:  

 https://www.entrepreneur.com/article/43018  

 http://www.marketingteacher.com/lesson-store/#consumer-

behaviour 

 http://www.marketingteacher.com/marketing-mix/ 

Videos: 

https://www.youtube.com/watch?time_continue=2&v=RtG0cHEhOf0  

https://youtu.be/8NTxGBR6a0w  

https://youtu.be/IQg4N01nITc  

 

http://www.marketingteacher.com/lesson-store/#consumer-behaviour
http://www.marketingteacher.com/lesson-store/#consumer-behaviour
http://www.marketingteacher.com/marketing-mix/
http://www.set2clil.tryavna.eu/casestudy/APTENT_1.pdf
https://www.entrepreneur.com/article/43018
http://www.marketingteacher.com/lesson-store/#consumer-behaviour
http://www.marketingteacher.com/lesson-store/#consumer-behaviour
http://www.marketingteacher.com/marketing-mix/
https://www.youtube.com/watch?time_continue=2&v=RtG0cHEhOf0
https://youtu.be/8NTxGBR6a0w
https://youtu.be/IQg4N01nITc
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Case study (APTENT)  

http://www.set2clil.tryavna.eu/casestudy/APTENT_1.pdf  

Recommended duration: 4 hours  

Assessment/ Evaluation: 
- self-evaluation 

- peer evaluation 

- learners reflect on how the Marketing Plan can improve of the 

situation for their own social business 

References and other 

useful sources: 

 

   https://es.slideshare.net/Jamfer64/plan-de-marketing-

44596718 

 https://es.slideshare.net/maritzzechnas/lesson-plan-in-

marketing-its-concepts-and-functions 

 https://edukalife.blogspot.com.es/2015/10/lessons-on-

marketing-plans-marketing.html  

http://www.set2clil.tryavna.eu/casestudy/APTENT_1.pdf
https://es.slideshare.net/Jamfer64/plan-de-marketing-44596718
https://es.slideshare.net/Jamfer64/plan-de-marketing-44596718
https://es.slideshare.net/maritzzechnas/lesson-plan-in-marketing-its-concepts-and-functions
https://es.slideshare.net/maritzzechnas/lesson-plan-in-marketing-its-concepts-and-functions
https://edukalife.blogspot.com.es/2015/10/lessons-on-marketing-plans-marketing.html
https://edukalife.blogspot.com.es/2015/10/lessons-on-marketing-plans-marketing.html

